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Newsletters

Jenny Cooper 

(South Manchester, Lead Volunteer)
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Keep a calendar 

Make notes

Take lots of photos! 

Be Prepared
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Get personal

Be Prepared
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Audience

Order

Photos

Creating The Newsletter 
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Headlines

Be Clear

Inspiration 

Creating The Newsletter
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Email vs Post

Frequency 

Covering Letter

Creating the Newsletter
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Thank You

Creating The Newsletter
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Check It

Share It 

Sending The Newsletter



Thank you.

Follow us

/crohnsandcolitisuk

@CrohnsColitisUK
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@crohnsandcolitisuk



SOCIAL

MEDIA

TIPS!
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LINCOLNSHIRE NETWORK’S
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SHARON TOOK OVER FACEBOOK & TWITTER IN NOV 

2015 & CREATED AN INSTAGRAM ACCOUNT

MELLISSA BECAME ADMIN IN NOV 2018 TO HELP WITH 

THE WORKLOAD & INCREASE NUMBER OF POSTS

DATE FACEBOOK TWITTER INSTAGRAM

NOV 2015 140 100 0

MAY 2019 622 273 387

FOLLOWERS/PAGE LIKES 

WE’RE ON A MISSION TO RAISE THESE FIGURES TO RAISE AWARENESS
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INTERACT WITH ALL OUR OTHER NETWORKS! 

We are AMBITIOUS, we are COMPASSIONATE, we are STRONGER TOGETHER

SOCIAL MEDIA CHANNELS
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Increase engagement = growth = raised awareness! BUT HOW?

✓ - follow topical accounts, influencers, forums

✓ - eye catching/easy to read posts

✓ - personable, empowering and positive

✓ - respond to every comment – be social! 

✓ - be helpful – post links, give contact details

✓ - invite ‘lurkers’

✓ - boost posts

KEY TO SUCCESS?  ENGAGEMENT
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WHY FOLLOW OTHER ACCOUNTS?

INVOLVING YOURSELF WITH OTHER ACCOUNTS RELEVANT TO THOSE AFFECTED BY CROHN’S AND 

COLITIS IMMERSES YOU IN YOUR TARGET AUDIENCE. YOU WILL LEARN WHAT MATTERS TO THE 

PEOPLE AT ANY GIVEN TIME AND CAN TAILOR YOUR POSTS ACCORDINGLY. 

BEGIN WITH FOLLOWING ALL OUR OTHER NETWORKS. LOOK AT WHAT WORKS AND WHAT DOESN’T. 

ENGAGE IN OTHER NETWORK’S POSTS.  A QUICK LIKE OR A COMMENT RAISES ENGAGEMENT, SHOWS 

WE’RE A TEAM AND TOGETHER, WE CAN GET A STRONGER PRESENCE ONLINE.  

MAKE YOUR POST ATTRACTIVE. HOW MANY TIMES DO YOU START READING A POST AND JUST SCROLL 

ON BECAUSE IT’S WAY TOO LONG? IT’S A SCIENTIFIC FACT THAT DIGITAL TEXT IS HARDER TO READ 

THAN PRINTED PAGES.   MAKE IT EASY ON THE EYE…
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EASY ON THE EYE

Core IBD Team and supporting 

team. Your GP, Psychologist, 

Consultant Pediatrician, 

Histopathologist, Specialist IBD 

Nurse, Stomas Nurse, 

Rheumatologist, Dietitian, YOU, 

Consultant Gastroenterologist, 

Nutrition support team, 

pharmacist, radiologist, 

Consultant Colorectal surgeon, 

Ophthalmologist, Obstetrician, 

Dermatologist. 

WHICH ONE WERE 

YOU DRAWN TO?
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✓ Line Spacing

✓ Brand language

✓ Personable

✓ Empowering

✓ Positive

✓ Emojis

✓ Relevant

✓ Interactive
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Which one is more 

appealing? 

Formatting is make or 

break with lots of text.

Edit the post to correct 

the formatting. 

Use the Notes app to 

draft post and paste 

already formatted.

Don’t forget the 

hashtags!

Post current links in bio.
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SHARE & INTERACT TO INCREASE REACH

➢ React to every single comment

➢ Engage where possible

➢ Advertise your next event

➢ Share to local events pages, 

selling/wanted pages, town/city pages

➢ Create excitement

➢ Review the reach results

➢ Learn and use what works well 
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BE SOCIABLE! OTHERWISE, 

WHAT’S THE POINT?
RESPOND TO COMMENTS

People love to feel valued. 

Replying to them with an 

individual comment or reaction 

helps with this. Steer them to 

your events or membership. 

RESPOND TO MESSAGES

Pro-actively take every 

opportunity to invite people 

getting in touch, to the SMUs. 

Offer to arrange to meet them 

or look out for them so they 

don’t feel alone. Sign message 

off with your name.
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BE PRO-ACTIVE
RAISE 

AWARENESS

POST LINKS

SHARE 
POSTS

INVITE 
LURKERS

ANSWER 
QUERIES

PLUG 
EVENTS
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INVITE ‘LURKERS’

CLICK HERE

TO SHOW 

THE LIST 

OF 

LURKERS
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BOOST & SCHEDULE POSTS

▪ Targeted promotion

▪ Small cost

▪ Big return

▪ Increased reach

▪ Runs on Instagram

▪ Time your posts 

▪ Schedule posts 

▪ Review results 

BOOSTED NOT BOOSTED
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FINAL TIPS

▪ DON’T CREATE AN EVENT – NEGATIVE IMPACT  - (requires early commitment)

▪ USE FUN APPS SUCH AS ’BOOMERANG’ 

▪ SPICE UP YOUR PHOTOS – TRY TYPORAMA, FONT CANDY, PIC STITCH

▪ USE THE NEW BRANDED GIFS – COMING SOON

▪ BEWARE OF FILTERS –  CAN CHANGE THE BRANDED SHADE OF PURPLE.

▪ BLOCK ANY USERS WHO POST ABUSE OR MIRACLE CURES
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FINAL TIPS

▪ PIN IMPORTANT POSTS TO THE TOP ON FACEBOOK

▪ DON’T JUST SHARE EVERTHING POSTED BY HEAD OFFICE – BE CREATIVE!

▪ TAG @crohnscolitisuk, @crohnscolitisFR and @crohnscolitisV ON TWITTER

▪ RUN A POLL! GREAT FOR MARKET RESEARCH

▪ MAKE YOUR POSTS RELATABLE – WE’RE ALL HUMAN

▪ SMILE – AND LOOK LIKE YOURE HAVING FUN!



Thank you.

Follow us

/crohnsandcolitisuk

@CrohnsColitisUK
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THANK YOU
GIVE US A LIKE/FOLLOW – LET’S SUPPORT OUR NETWORKS

RAISE THE REACH – RAISE AWARENESS

PLEASE ASK QUESTIONS!
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